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Early diagnosis of hearing loss 

and its impact on dementia. 



• 12 million in the UK – that’s 1 in 5

• Ageing population- set to rise to 14.5 million by 2035 

• HL ranked third for disease burden in England 

• Isolation, 

• Poor mental health including depression

• Falls 

• Dementia 

Prevalence and Impact 



• The 2020 Lancet Commission on dementia prevention identified 

hearing loss as the largest potentially modifiable risk factor for 

dementia.

• Hearing loss in mid-life accounts for up to 8.2% of all dementia 

cases.

• Previous research shows that having hearing loss can increase the 

risk of dementia by up to five times, but evidence suggests hearing 

aids may reduce the risk of cognitive decline.

• NICE recommends hearing aids as the most cost-effective 

intervention for hearing loss.

Dementia 



• Hearing loss does not affect everyone equally

• In the UK, around 40% of people over 50 and 71% of people over 70 

have hearing loss

• Ethnic minority groups suffer more with the effects of hearing loss, as 

uptake of screening and hearing aids is lower in these groups

• Those who work in noisy environments are at higher risk of hearing 

loss, demonstrating a possible causal link to socioeconomic 

inequalities

• Regional disparity in the prevalence of hearing loss

Health inequalities 



• Millions who could benefit from hearing aids 

don’t have them 

• Takes an average of 10 years to get help 

• People delay taking action 

• Systemic barriers or delays 

Access and uptake 



• RNID have been calling on the 

national screening committee (NSC) 

to implement a national hearing 

screening programme

• Responded every 3 years from 2009-

2021

• NSC have made many arguments not 

to including:

• Lack of an RCT

• People not using hearing aids 

The Solution- NHS hearing checks



• Integrating a hearing check within the 

NHS Health Check

• The flagship initiative for identifying 

people at risk of developing 

cardiovascular conditions which lead to 

premature mortality and morbidity

• Section on dementia risk reduction- 

strengthened by the addition of a simple 

hearing check

Current call  RNID-





• Desk Research

• Qualitative Research

• Intervention design -using behaviour 

change techniques (EAST)

• Test, learn, iterate 

RNID hearing check research 



Completed checks: Overall 330,000
250,000 in last year

86% complete the hearing check 

At 12 weeks: 87% of people with potential 
hearing loss have taken some action on 
their hearing health

Highly commended at the third sector 
awards, communication campaign 
category

RNID hearing check 



PR coverage
-New Year
-World Hearing Day

Links on all 4 UK NHS websites 

57 partners with QR codes

RNID Hearing Check- Reach  



Creatives (Phase 1 -

3

Phase 1

Phase 2

Phase 3



"It's just fantastic to be able to hear 
properly again. I used to miss a lot on 
radio and TV and also sometimes got 
the feeling that people thought I was 
stupid because I couldn't hear what they 
were saying"



"I'm less stressed. I'm sleeping better, 
I'm enjoying work more, I'm more 
keen to socialise. I generally feel like 
I have more energy and want to be 
around people more"



• Increasing hearing check completion 
rates from 46% to 85%

• Increasing the percentage of people 
signing up for email journeys to provide 
timely information from 22% to 40%

•  Introducing an SMS reminder service for 
those that are too busy or are in a noisy 
place. Early insights indicate that of those 
that are using the SMS reminder, 27% are 
going on to check their hearing.

Continuous improvement 



Christmas campaign
• Top tips for grown-up children to discuss the 

check with their parents
• Focus on low stakes approach 
• Strength of bringing expertise together –

Marcoms, Behaviour change and Psychotherapy 
skills

Christmas/ Families 



Demographic information indicates that some 
communities at risk of health inequalities may 
not be accessing the check. For example, people 
from ethnic minority communities

RNID could:
• Create more inclusive coms 
• Pilot a community outreach approach e.g. 

places of worship 
• Optimise touchpoints 
• Encourage further research in this area 

Health inequalities 



Christmas Campaign to grown up children

Ethnic minority groups –pilot in places of worship

Considering further reach including areas of greater deprivation

Considerations for the check in other languages

Corporate promotion

Linking to hearing prevention campaigns 

Next steps
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